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your local money store




Financial Service Provider Oakam Re-Brands 

· Simplified Logo Helps Consumers to Understand Company Offering –

Oakam Ltd, the established retail financial services provider serving the UK’s underbanked communities celebrates their fifth anniversary with an exciting NEW re-brand. 

The company, which offers customers more accessible lending programmes than mainstream providers and in turn works to build the customers credit rating, has evolved and adapted its existing branding to provide a concise and clear message of what Oakam has to offer. 

To complement the re-brand, Oakam are launching a new logo aimed at providing an immediate understanding of the stores products and services. 

The introductory concept of the Oakam leaf connoting the process of small acorns growing into big oak trees, acted as a metaphor for financial strength and growth for the company’s customers. However, as with many brands the over complication of a symbolic idea meant that ultimately the message was lost on consumers who often prefer a  ‘what you see is what you get’ approach. 

CEO of Oakam Frederic Nze comments; “We found that many potential customers were confused by the original branding and felt the leaf symbol did not make a direct connection to the services we provide. Moving away from the original leaf design, the new logo includes a reference to the pound sign to cement the brands financial offerings from the offset.

The refined branding (including the pound sign) is a valuable lesson in not overcomplicating how we communicate to our customers, who ultimately want to know, in the simplest terms possible, how we can help them and in what way. Many companies can become caught up in their own symbolic messaging; we hope that by rebranding we will help to provide customers with the streamlined approach they crave.

With our fifth anniversary upon us, now was the perfect time to invest in a re-brand. The new Oakam logo will allow customers to identify with the stores services immediately, cementing Oakam’s identity as a leading financial service. We pride ourselves on transparency when it comes to our products and this new branding adds to this promise.”
While Oakam’s image may have evolved, the company’s high level of service and products remain constant. With 15 stores in London and one virtual store, Oakam occupies a unique space in the market. Its stores and products retain the professionalism and style similar to mainstream financial providers and banks, whilst encouraging a welcoming environment with an empathetic service that looks at the person and not only their credit score. 

Frederic Nze explains; “ Oakam services the ‘unbanked’ and ‘underbanked’ who in the past have been badly served by banks. Our customers value accessibility, service, flexibility of repayments and control of their outgoings, these elements will continue to be key to our offering and will not be affected by the re brand. 

Our employees will continue to provide an exceptional quality of service. Across the stores over 27 languages are now spoken, a major strength for the company in communicating efficiently with its customers.
Oakam in its new design will continue to take a proven approach to building customer relationships with an individual credit assessment and unique loan product features, such as the ‘Bonus Reward’ which rewards good repayment behaviour instead of penalising missed payments.”

The new logo and branding will be gradually introduced over the next few months with full implementation expected to be in place by the end of September. The company in its new design continues to be regulated by the Office of Fair Trading.

Notes to editors

About Oakam Ltd

Oakam is an established retail financial service provider serving the unbanked, underbanked and underserved communities in the UK. 

Oakam has a unique and proven approach to building customer relationships, with an individual credit assessment and a unique product feature rewarding good repayment behaviour instead of penalizing missed payments.


· Oakam was established in 2007 and has since opened 15 stores in London as well as one Virtual Store which serves customers over the phone.

· For more information please visit: www.oakam.com 
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Please find attached an image of the new Oakam logo. 
